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Manuel Miranda Practice (MMP) designs objects that humanize
connections between audiences and organizations. The studio is
experienced in a wide range of media, from business cards and tote
bags to building- and urban-scale electronic signage. MMP works with
a network of designers, architects, technologists, and web developers
who join projects on an as-needed basis.

In addition to providing research, production oversight, graphic

design and creative direction to civic, cultural, and commercial clients,
owner Manuel Miranda organizes collaborations, builds project teams,
and manages studio operations at MMP. He is also on the graduate
design faculty at the Yale School of Art and Vice President of the AIGA
New York board of directors.

Recent projects include exhibitions for the Center for Architecture and
the Sheila Johnson Design Center at Parsons The New School for
Design; environmental graphics and signage for ARUP, Merchandise
Mart, and Millenial Media; website design for The Nike Foundation and
Zubatkin Ownership Representation; publication design for Metropolis
magazine, Red Hook Initiative, and The Urban Justice Center; and
campaigns for City of New York. MMP’s projects have been cited by
Core77,Urban Omnibus, Good Magazine, Gothamist, and Art21.



Select Clients

A+l Architecture

AIGA New York

American Institute of Architects New York / Center for Architecture
Aperture Foundation

Architizer

Arup

Asian American Writers’ Workshop
Center for Urban Pedagogy
Core77

Cuchifritos Gallery / Arts Alliance
Department of Homeland Security
Design Trust for Public Space
Edison Properties

F+W Media

Grey Advertising

Hester Street Collaborative

Infinia Group

|.D. Magazine

Merchandise Mart

Metropolitan Museum of Art
Metropolis Magazine

Millenial Media

MODU Architecture

The Nathan Cummings Foundation
The Nike Foundation

Nuvana

New York University

New York Police Department

NYC & Company

NYC Campaign Finance Board
NYC Commission on Women'’s Issues
NYC Deptartment of Health
Pentagram

Red Hook Initiative

Resilience Advocacy Project
Parsons The New School for Design
Pentagram

Siegel and Gale

Starwood Hotels

Starworks Group

Story

Urban Justice Center

National Park Service

Van Alen Institute

Vornado Realty Trust

WxY Architecture + Urban Design
Yale School of Architecture

Yale University Art Gallery
Zubatkin Ownership Representation
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DESIGN / RELIEF
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Design / Relief DESIGN/RELIEF is a participatory design initiative to help three New York City
AIGA/NY neighborhoods imagine a more vibrant future for themselves as they overcome
Graphic Identity the lingering effects of Superstorm Sandy. DESIGN/RELIEF aims to demonstrate
2013 design’srole in creative placemaking, to help these neighborhoods be more

livable, walkable, vibrant and enjoyable.



ID=Campaign The ID=project’s goalis to help New Yorkers understand the
NYC & Company and NYC Department of Health importance of having a government-issued ID. The program is
Campaign Identity, Posters, Website, Print and Digital Collateral part of the Young Men’s Initiative which aims to improve the qual-
2012 ity of life of young black and Latino menin New York City.



Campaign

Concept
ID=
[
LrUING
Typefaces Calibre Black AGBookBQ
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz abcdefghijkimnopqrstuvwxyz
1234567890!@#$%"&*() 1234567890!@#%$%"&*()
Kids’ Elements
APPLYING Leasing an Opening a FLYING ON AN Ji G"H_}_"S I
FOR A J0B! apartment! bank. accountl! AIRPLANE! ';‘ZZ::.\. ok

¢ m ™m g = w 4 - J g +—

Parents’ Elements

ACCESS FUTURE SUCCESS

Masterbrand

ID= Campaign
Identity Kit of Parts
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DISCOUNT
DECKSI

ID= Campaign
Partnership Proposals



@ WENN

ID= Campaign
Celebrity Endorsement and Merchandising Ideas
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Why Do I Need an ID?

Gel a Job
Wit employers will b you B Shew procd of identty bedons you
SRR Working

Cash a Check
Winn noed & photo 1D 16 cash & personal or payroll chack

Open a Bank Account
Mokt bank sak for your Socel Securtly fambed and &

e

Gel an Apartmant
A phaoto 10 b requined 10 Sign @ lease.

Apply for College

TEIR ™ coveces s for Social Secuity numbers, and may ask ke phats

ID= Campaign
Various Applications
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How dol gat s
Soclal Security card?

Howdolgeta
non-driver State D7
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Global Museum Leaders Conference GMLC s aninvitational program hosted by the Office of the Director at
Metropolitan Museum of Art The Metropolitan Museum of Art. It provides a unique opportunity for
Identity and Print and Digital Collateral museum leaders from around the world to come together for a sus-

2014 tained exchange of ideas and expertise.
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WATERFRONT DESIGN
FOR GIVIG LIFE

River City: Waterfront Design For Civic Life River City is an exhibition and program series that explores three
Van Alen Institute sites where waterfronts are reengaging the urban experience. The
Identity, Website, Print Collateral, and Exhibition Design project seeks to investigate how innovative waterfront design can

2013 address the pressing cultural and ecological questions of our time.



WATERFRONT DESIGN
FOR GIVIG LIFE

River City
Signage and Merchandising




2012-2013 EXHIBITION SERIES

BROOKLYN
BRIDGE PARK

GHEONGGYEGHEON
RIVER

WATERFRONT DESIGN
FOR GIVIC LIFE

MISSISSIPPI
RIVER DELTA

VAN ALEN INSTITUTE TH LGS GALLERY

proJECTS IN PUBLIC ARGHITECTURE TUESDAY-SATURDAY

River City
Posters

ON VIEW JUL 26-0GT 19, 2012
BROOKLYN BRIDGE PARK

IMMENSITY +
INTIMAGY

MICHAEL VAN VALKENBURGH ASSOGIATES

Brooklyn Bridge Park, which will eventually encompass approximately 85 acres and

1.3 miles of waterfront, will be a highly dynamic threshold where two different but
codependent ecosystems—river and city—meet. Guided by the dramatic experience

and monumental character of the industrial waterfront, the park design uses unabashedly
manmade landscapes to kick-start new site ecologies that can thrive and evolve in a heavy-
use urban setting and invest the site with new social and recreational possibilities. The goal
is to create a park that is intrinsically urban—not a place to escape from the city, but a
place to escape within the city—the very idea is urban.

Photo: Elizabeth Felicella
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ARDOKLYN
DRIDEE PARK
CHEDNEGTECHEDN
— MIVER
MISEISSIPPI
NIVER DELTA
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ABOUT EVENTS MEDIA

§ CORSTRUETID ECTol WATERFRONT DESIGN
:Illgi.:il;; ENGIREERING WEEHE RECT08 2 it . FOR EIVIC LIFE
LD BESIEN LORIITICS e i
e ON VIEW JULY 26-OCTOBER 19, 2012

BRODKLYM BRIDGE PARK

IMMENSITY -
INTIMACY

MICHAEL VAN VALKEMBURGH ASSOCIATES
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BROOKLYN BRIDGE PARK
GUIDED TOUR
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BRODKLYN BRIDGE PARK
DESIGH DISCUSSION
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“A PARK CAM NO LONGER BE SEEN AS ‘A
THING-IN-ITSELF," BUT RATHER A3 A
PROCESS OF ONGOING RELATIONSHIPS
EXISTING IN A PHYSICAL REGION — THE
PARK BECOMES A ‘THING-FOR-US."™
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River City
Signage, Pop-Up Exhibition Design, and Website
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Resilience Advocacy Project
Identity, Website, Print Collateral
2012-Current

Resilience
Advocacy
Project

The Resilience Advocacy Project develops and implements
innovative individual and system-level advocacy models that build
resilience — the ability to bounce back from adversity —in low-
income children and youth.



Resilience Advocacy Project
Business Cards
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Resilience Advocacy Project
Website



YouthVolceNYC

Where We’re From Sisaants

33% Youth-Led
e Mayoral
Debate

21%

"
5%

28% —

Age What should the new Mayer focus oaT
T-11 F%  Criminal Justice 1I% Immigratlon &%
B"mk'?" 14-T6 30%  Educstion ATE  Salety -
-1 7% Employmant % Environmeni TX
-8 I0%  Haealth %
0+ TH Homelwssness  BY

Resilience Advocacy Project
2013 Youth-Led Mayoral Debate Posters
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Coalition Building Communication Participatory Planning
and Education and Research
0340340, A
=«
- - -
Mapping Community Lawyering Technology and Media
Partnering For Impact Partnering For Impact was a day-long conference to explore how
Center for Urban Pedagogy, Hester Street Collaborative, grassroots community organizations and resource organizations
and Urban Justice Center can partner to organize for justice and social change. The
Icons, posters, publication, and exhibition conference concluded with an exhibition of partnerships that

2013 exemplified innovative partnereships between these two groups.



OURS.P.O.T.

(Safe Place to Organize Together)
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Participatory Communications
Action Desi
Design Education

Acampaigntowina2t-hour
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Tipping the Scales

A Report of Tenant Experiences in Bronx Housing Court

Panrns es
New Apartment: Action for Safe
Apartments (CASA) — communny Development Project
atthe Urban Justice Center (CDP)

Housing
Caurt Reform

Lower East Side
Waterfront Alliance

CAAAV: Organizing Asian Communities — e
Urban Justi
i
Center — io —Good Old Lower (GOLES) —
Hester ive — Jews for i
J Leroy io — Lower ide Ecoll
onter — Lower il — New York

City Department of Parks & Recreation — Office of State
Senator Daniel Squadron — Two Briciges Neighborhood
Council —265/275 Cherry Street Tenant’s Association
— University Settlement

WeTHoos

Partlclpatory Participatory Storytelling
Planningand Action Research and Art
Design

Aftor the New York City Eco-
nomic Development Corporation
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Allance came together to push
foraredevelopment process that
priorizes ihe ngeds and concerns
ofrasidents and low-income and.
immigrant communitis.
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FoR IMPACT!

Immigrant Consumer
Justice Campaign

he Urban Justi Immigration
Wiorkers

Center — ElDiario/LaPrensa — New Immigrant Community
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ActionResearch  Lawyering
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Partnering for Impact
Poster Series

Artist Alfredo Lopez
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Storytelling
and Art

Communications  Community
Designand Popular Lawyering
Education

Actlon Research

Summary
NICE partnered with COP to

DREAMS ANDSCHEMES
IN QUEENS, NEWYORK

Immigrant Struggles to
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owto avoid aling victm 0 fraud.
NICE worked with £ Disrio/
LaPransa. New York City

largest Spanish language dail,
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Participatory Budgeting
in New York City

Center for Urban Pedagogy — Land Uso and Developmont

Voices
York
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‘Communications Mapping

Education
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The partner organizations
joined wih st New York City

Making Policy Public

Apartnership of CUP, d adesi;
Past partnerships include:

— CUP + Center for Court Innovation + Danica Novgorodoff
— CUP + Street Vendor Project + Candy Chang

— CUP +Rémas +Neil Donnelly/ Mary Meehan

—CUP +Domestic Workers United + Damon Locks

—CUP+

for +Pap

Issues
Various

Design and Popular
Education

Sumary
“Through Making Policy Public, CUP
collaboraios with community orga-
nizers and designers o researcha

A Research and
Evaluation Report

he Pilot Year
patory Bud
n New York Ci
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Zero Waste
School Cafeterias
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Research for
Organizing Toolkit

PARTNERING
FoR IMPACT!

Cafeteria Gulture (Cafcu) — New York City Department Envronment.
of

— Panoanhe Naw School for Design — Parents, teachers,
students, artists.

— Rosten Woo (graphic designer) — various New York City
grassroots community organizations
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Zero Waste School Cafeterias
isanaiortto draatcalyreducs

partner schools, and Parsons.
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Zero Waste
School Cafeterias

Rarinerships Overview
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Partnering for Impact '
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A+l Architects Comprehensive identity system for A+| Architecture.
Graphic Identity
2014



PARKS
FOR THE
PEOPLE

Parks for the People Parks for the People is a student competition whose overarching
Van Alen Institute and the National Park Service goalisto generate new and innovative ideas for National Park
Identity, Website, Print Collateral, and Exhibition Graphics Design, taking into consideration the experiences of their visitors,
2011-2012 the sustainability of their infrastructure, and their relationship to the

public.



NIGODEMUS BISCAYNE

HOPEWELL FURNACE CHATTAHOOCHEE RIVER
NATIONAL HISTORIC SITE NATIONAL HISTORIC SITE NATIONAL RECREATION AREA NATIONAL PARK

CONY | |RUTGERS| |CORNELL FIU

AWARD OF AWARD OF
E‘)l(wgﬂgllll& ENGELLENGE MERIT Aﬁgﬁ? F

CIVIL WAR DEFENSES OF HOPEWELL FURNACE SAN JUAN ISLAND
WASHINGTON, D.C. NATIONAL HISTORIC SITE NATIONAL HISTORICAL PARK

PENN | |PRAIT| | UW

NICODEMUS NATIONAL
HISTORIC SITE

K-STATE

AWARD OF

MERIT AWARD OF AWARD OF AWARD OF

MERIT MERIT MERIT

Parks for the People
Identity System



FOR THE
PEOPLE

I
A Student Competition to
Reimagine America’s National Parks
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Parks for the People
Website



Parks for the People
Exhibition Graphics, Website, and Print Collateral
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PARKS | & student Competition
FORTHE | toReimagine America’s

PEOPLE Hational Parks

Welcome to the gallery of winning submissions to Parks for the People, a student competition presanted by Van
Alan Institute in partnership with the U.5. Mational Park Service to reimagine America's greatest natural and cultural
treasures—its national parks. Featured hare ara the two Award of Excellance winners and six Finalist teams of the
culminating staga of the competition. Proposing innovative ideas for the planning, design, and managemaent of
specific park siles across the United States, these projects together offer a remarkable vision for a new generation
of healthy, welcoming, and enduring public spaces—parks that are truly for the peopla.
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Weathering the Storm
Urban Justice Center Authority residents hav

Publication (front and back cover) practical solutions that the new'N
2014 roadmap as they partner with community-ba

t New York City Housing
2 Sandy. The report offers

and City leadership canuse asa
sed organizations.



Hurricane Sandy’s ImpactonNYCHA by the Numbers*

400+

NYCHA buildingsin Brooklyn,
Queens, and Manhattan were
significantly affected by Sandy

26

Basements flooded

5

Generators ruined

34,564

Apartments lost heat
and/or hot water

NYCHA residents who
lost essential services

Coney Island

42 8,882

Buildings impacted Residents affected

The Rockaways

Buildings impacted

Residents affected

Red Hook

Manhattan

PublicHousingin LOWEREAST SIDE

9 3 Map of Surveyed Developments

Surveys collected
10 of 26 Developments Surveyed

26 139

Developments Buildings
14,440 32,40l
Units Residents

For this report the geography of the Lower East Side

is defined as Manhattan Community Board 3, with its
boundaries as: North: 14th Street; East: East River;
South: Brooklyn Bridge/Pearl Street; West: Bowery/4th
Avenue. “District Profile.” Community Board 3.

p: istrict/district_profile.shtml

Demographics of Survey Respondentsin LOWEREAST SIDE

Gender

18%

Female

Race / Ethnicity

66% 247,

African American

Hispanic or Latino/a

White | Other

Primary Language Household Income Housing Units
(Census data) (Census data) (Census data)
% 19% 26% 3% 87%
45 0 0 0 0 0
English Spanish Below poverty Owner Rent
32 6,173 176 41,513 397 S475714  20%
y y 0 y 0
Buildings impacted Residents affected Buildings impacted Residents affected Other Area Median Incomae Public Housing
INTRODUCTION 1 NEIGHBORHOOD IMPACT & RESPONSE 29
Weathering the Storm

Infographic Page Samples




A Community Response to Hurricane Sandy Red Hook Initiative is a community-based institution that works with local
Red Hook Initiative

youth. A Community Response to Hurricane Sandy documents the institu-
Publication Design and Information Graphics tion’s role during the storm.
2013
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Summary Report 2013

Section 1
Crisis: A Snapshot of the First Three Weeks

ACCESS

COLLECTING& VISITING
DISTRIBUTINGSUPPLIES  HOME-BOUNDRESIDENTS
10005 of batteries, 293 people received
candles, blankets, hand-  basic health care.
warmers, space heaters,  We purchased and

V2
coooee  INOV4 |NOVE

Hisna.
Shepherd Sen
awardad City
contracs
ook
nterin C
Park

NOvV7 NOV 8

o)

Library and the
NYCHA Miccio

NOV8 |NOV9

Doctors fromNYU 18 Red Hook

Wi hicanterorg

Section 1

Crisis: A Snapshot of the First Three Weeks

COMMUNICATION

ASSEMBLING& MOBILIZING
DISSEMINATINGINFO THOUSANDS OF
People came for cell VOLUNTEERS
charging, computer 10005 of volunteers

NOV14

Red Hooklins.
Red Hook Coaliton
asone of five ead
agenciest

NOV15

Heatrestored for
most RK Houses

Seven Months After Sandy

When the Red Hook Initiative (RHI) was formed
in 2002, it was founded on the belief that people
inacommunity have the power to create their own
social change. Over ten years RHI has grown into

are given access to tools and resources both to
improve their own lives, and to positively impact
the lives of their families, neighbors, and friends.
(ober 30,2012, when Hurricane Sandy
leftthousands of residents of the NYCHA Red
ook Houses without electricity, heat, or running
water, but left our center unharmed, our staff and
participants did what they had done every day for
the last 10 years—they organized and took action to
respondto the needs of their own community. They
were quickly joined i their efforts by a flood of
support from thousands of volunteers, community
agencies, elected officials, corpor:
donors. The response i Red Hook was a testimony
tothe power of neighbors and fellow New Yorkers
caring for each other
\tthe peak of the crisis, over 1,200 people
were coming through the Red Hook Initiative doors
to charge phones, get a hot meal, pick up supplies,
receive medical or legal support, and offer to
help. Many of these individuals had never been
to RHI before the storm, but found a place where
they felt cared for and where their needs were
met. In the seven months since the storm, RHI has
continued to respond to the changing needs of our
community in the wake of the disaster.
We are proudto share this report highlighting
the response intime of crisis and our long-term

of Red Hook residents. It is with your help that we
dothis vital work.

With deep appreciation,

o7 o T W
4
Jill Eisenhard Lisa Cowan

Board Chair
Executive Director

June 6, 2013

Section 1
Crisis: Community Involvement

About Red Hook Initiative

REDHOOKINITIATIVE
767 Hicks Street
Brooklyn, NY 11231
718-858-6782
www.rhicenter.org

YEARFOUNDED
2002
MISSION

We believe that social change to overcome
systemic inequities begins with empowered

youth. In partnership with community adults,

we nurture young people in Red Hook to
beinspired, resilient, and healthy,and to
envision themselves as co-creators of their
lives, community and society.

VISION
We envision a Red Hook where all young
people can pursue their dreams and grow into
independent adults who contribute to their
families and community.

NUMBERSERVED] YEAR:
500

FULL TIME STAFF 11

PART TIME STAFF 15

YOUTH| YOUNG ADULT STAFF 65
BOARD MEMBERS 13

STAFF FROM RED HOOK &7

ANNUAL BUDGET

52000000

AWARDS

Brooke W. Mahoney Award for
Board Leadership, Finalit, 2013

New York Magazine & NPCC Excellence
inNonprofit Management Award,
Gold Medal, 2012

Brookiyn Chamber of Commerce,
Building Brooklyn Award, 2012

Union Square Award, 2(

tumblr.

@rhookinitiative @rhookinitiative

www facebook.com/RedHooklnitiative

There were an incredible number of organizations involved in Red Hook's hurricane
response. The Red Hook Initiative worked with many of these existing groupsin the

community who were able to provide basic needs.

£ @ o +

Section 1

CRISIS

On October 29,2013 Hurricane Sandy hit Red Hook—it damaged
homes and businesses and left thousands without power, heat,

or running water. The Red Hook Initiative’s doors were open 12—14
hours per day for 24 consecutive days, serving the needs of thousands
of Red Hook residents. The work described here was the result of
extensive collaboration and partnership. There were so many people
coming and going, and such a quickly changing landscape of need
thatitis hard to pin down the exact numbers of people we saw.

What follows are our best estimates to describe the community
response. Services were run out of RHI and other local agencies,
with RHI staff, board and young adults working with scores of
volunteers and partner organizations.

Volunteers served
and delivered 2 meals
aday forupt01,000
people for 3 weeks.

i shicentarorg

Section 2

RESPONSE

Once electricity, heat, and running water returned to the public
housing community and a majority of private homes and businesses,

canned food,andother  distributed emergency and private homes, i ingi ifti
emergency supplieswere  medical supplies and Launched new . o deliverios tothe RHIbeganto suppo_rt residents to handle the emerging issues, shifting
distributed successfully transitioned website allowing for home bound, brought WARMTH SUPPLIES VOLUNTEERS, from emergency relief work to long-term recovery.
daily blog posts an
all casestolong-term w ‘ ng  insuppliesandstaffed el charging! organ tocand orgatfed
OFFERING SAFE SPACE care providers. e e oy emergency stations heating centers ndiordatuted “oumearetiors  NYCHARGm
Rotmeals entialsupplies provided medical
Our building became PROVIDING resources for volunteers  oughoutRed Hook Sasistance
awarming station, andresidents G
meeting space, hub ‘SOCIAL WORK SERVICES HARNESSING o2 ®
emergencyresponders  crisscounseling, ryoited SOGIALMEDIA
. FORARESPONSE )
S sintonce with CEMA Used RHI's network to NYUMEDICALCENTER
PROVIDING applications,and covered Staffandvolunteersleda  mobilize volunteers,
CRITICALHEALTHCARE emergency costs related canvass 2x/daytoassess  secure emergency
tothe storm.
N“’“ed a":me‘"‘::” 0 the storm. heat, water in NYCHA and advocate for
cl "“Cd”"“" "": E' Vm Houses, this info was attention to the Red Hook
amedical student wi shared with gov'tofficials  crisis LEGALAIDSOGIETY REDHOOK JUSTICECENTER
Occupy Sandy and
statfed by volunteer Gavetourstolocaland  (Growth during the crisis: ecoosuephnoservices @ & ©
medical professionals national mediaoutlets  from 350t03,700 Twitter .
and elected officials, followers; from 150to flo®  oREsTOREREDHOOK |\ (o e
raising awareness of 2760Facebook “Likes") @il
the situation
R ——
@ilo Soibd+0
L J— -:nim-mm
o2 ® .“‘3.‘.@ llo NYCHAMICEIO
© REDHOOKLIBRARY % @ilo
@ BUNBLEBEESRUS
‘* ADDEDVALUE
occuPYsaNDY
- @i +0 © IKEABROOKLYN
b : @il ®
The intent of this didgram is to highlight the community-based response. It dos not During the storm, we
include governmentagencies, however thereslere many fepresentatives from fedfal, increased our existing
stateand ity fliment and iy agapefes who JeGElBd AR RaUISIathy rcoierk infrastructure to
effort in Red Hook.We apologize for any group that wasi addto provide free WiFi for
this chart,please email s atinfo @rhicenter.org 1,000 users per day
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A Community Response to Hurricane Sandy
Hurricane Timeline
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Stormwater Capture

Job Training Education

Five Borough Farm

Design Trust for Public Space
Icons and Posters

2010

Five Borough Farm s a project of the Design Trust for Public Space,
in partnership with Added Value, to create the first citywide,
comprehensive urban agriculture plan for New York City. These
icons and posters were designed for the initial launch of the project.



Urban

Urban agriculture is booming in
New York City. In all five boroughs,
New Yorkers fill waitlists for
community gardens, buy regional

But urban agriculture is about
more than just food. It's about youth

programs that teach leadership skills.

It's about what someone chooses

Five Borough Farm will describe the
diverse activities urban agriculture
supports, and will develop tools
that city officials, urban farmers,

What types

New Yorkers have created an incred-
ible diversity of urban agricultural
activity, from small Community
Gardens to large farms focused on

Five Borough Farm will examine
the different models of New York
City’s urban agriculture in order to
determine how city agencies and

The five examples below are not
meant to be comprehensive case
studies, but rather suggest the broad
range of urban agricultural activity

agr culture produce ata record number of to eat f she has access toa local and anyone interested in urban of farms exist education, historic preservation,and  individuals could best to support in the city.

0 farmers’ markets, and are reclaiming farmer’s market. And it's about how agriculture can use to understand o agricultural best practices. their work.

IS about more every corner of the city for urban much stormwater is captured when and evaluate its full range of social, 1111 New York

farm plots. avacant lot becomes a farm plot. economic, and ecological benefits. - P

than food. City~
Taqwa Community
Garden
Community Garden (GreenThumb/ Queens county
NYC Parks Department) Farm M useum

Inthe early 1990s,residents n
Not-for-profit organization /
demonstration farm on NYC Parks
Department land with fee-based
programs/admission
Foundedin 1967 on the longost

by 1999 was producing over
51000 pounds of organic food.
Size: 2 Acres

Activities: Paid farmers,
composting progra, live:
stock, bees, fruit trees low York State, the Farm

/
: \
[ T =
‘ 4 A |
4 {

Programs formalnlis
. Size: 47 Acres
Grow and Give program Activities: Paid farmers,
donates produce. ‘:ﬂm?os:mbg program,
Trains young people Programs
to run farm operations.
Hosts broad range
of events.
Weekend markets. =
o Provides farm-based
classes for children
and adults.

Gericke Farm

Not-for-profit organization
educational farm run by Cornell
University Extension School on
NYS park land.

Fuscevitae justo sed ante
ullamcorper cursus. Pellen-
tesquo id auctor nunc. Viva:

i enimin som euismod
B cleifond non non orci. In hac
S| habitasso platoa dictumst.

Brooklyn Grange
Commercial farm on private rooftop

Size: x Acre In 'zobl‘u E'Z"k,"" Gra'r;g!e
established afor-profitfarm

Activities: Paid farmers, o

voluntoars, ivestock

ercialrooftopin
Longlsland City, sellingits
produceat farmer's markets
andto rostaurans.

Programs Size: 1Acre.
Activities: Paid farmors,
New Farmer volunteers, composting
Program trains recent
immigrants to establish ' N
Stormwater Capture Clean Environment gmallgfarm enterprises. Add ed Valu e Programs
T N Not-for-profit organization on
.y | Offersin-school programs NYC Parks Department land Tuesday and
.« forautistic children. Thursday markets.

1n2003, Added Value turned
an unused asphalt ballfield nto
the Red Hook Communi

arm. Programming focuses

n developing youth leader-
shipand skills through farm-
based learning and work.

Size: 2:75 Acres

Donates food to local
@ p::‘iﬂ::-ﬂ o local @ Open to the public.

Act Paidfarmers,
volunteers, composting
program, ivestock, bees

Programs
School-based and summer
programs to develop leader-
ship skills and educate on
food systems and food
justice.

47 1, 1st-and 2nd- graders
| . participate in farm-based
lessons.

About 20 teens annually
work part time.

‘Weekly market features
produce from Added Value
as well as upstate farmers.

DESIGN TRUST
FOR PUBLIC SPACE

DESIGN TRUST
FOR PUBLIC SPACE

www.designtrust.org www.designtrust.org

Five Borough Farm
Posters



YOUR OWN
BUSINESS




Don’t Mind Your Own Business Campaign
Newspaper Kiosk Poster
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VAN
BOOKS

ALEN

Van Alen Books Van Alen Books is an architecture and design bookstore, event

Van Alen Institute space and public reading room located at Van Alen Institute’s
Identity, Website, Print Collateral, and Environmental Graphics headquartersin Manhattan’s Flatiron District.
2011-2013
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Environmental Graphics

Van Alen Books



CELEBRATING
DESIGN &
ARCHITECTURE
PUBLICATIONS

NEW
BOOKSTORE &
PUBLIC READING
ROOM
VAN

ALEN
BOOKS
OPENING
REGEPTION

3/25/2011
7PM

30 WEST 22ND ST
GROUND FLOOR

Van Alen Books
Public Programs Posters (Proposal)

ING 2012
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VAN ALEN BOOKS
30 WEST 22ND ST #6
GROUND FLOOR

PERSPECTA
CONTENT
MUTATIONS
BOOGAZINE
DROSSCAPES
PROVO
VOLUME
PROJECT ON THE CITY
NUEVA FORM
\BELLA
PEGTA
MELP!
VOLUME
JEVA FORM
Mark Hansan & BDHTEHT
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Van Alen Books
Environmental Graphics (Proposal)




VAN NYC'S ARCHITECTURE AND DESIGN
BOOKSTORE
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SPACE: HOW TO SET THE
STAGE FOR CREATIVE
COLLABORATION

SCOTT DOGRLEY, SCOTT WITTHOFT,
SCOTT STOWELL, GRACE HAWTHORNE

G e AT

T
o 5
=

BTk o I LA
Clty Dramdlars s Modiders sad Crifoa Fouwr iess

Dromiing s Mypaihesls Four iSO MO [0S SHTanZnd Ty Hamei
a2 N G0 S DS T B Wiy A os mnarrm T ewbistls maat i gkt
A Biyres Fur Buir— S wy (ke Wbies e et of iy By g digeibe e d-Eulira Fum W BEREALA L A B vtipang workd P

wha Eredne Sparictos-Mii Space shows Row igate
1 Dol R P N 10 Vi ey

Yo P

WS B SOEEAE BFRE. T DOON SMATIS vIFOuS
COTREOACION Eetenen BIRISG SR R, I ST
SN BT A BV DOeaslaton f barddreen
03

i Poan

A 10 W B BN DOy N G I T T
Prigecitial Caser s i Profwer i Lambrns
R ad Ve B ieckual vamien Eew Fetin
TR AL EE T O 1 DO W
T
T Ber A

Vi Powl
San Bzoon
sust i B Rocoe & Tha eceons of tvs ik tased
R Lk 1R 8] LR Py Oned Oy THURSDAY, TPM

COORITA. GG PR ' B B AR desg decen
1 100 BOMO O BPTRSIN." TWSAH-Ie fing
Ly ot b sl cettn of corler) s
o

‘i Posl

THURSDAY, TPM

6/21

LAUNGH PARTY: INSURING
THE FITY: THE PRIDERTIR

e AR ST O Ll e 1
DA T e A

e Pt

Ll gy oo dlecenion on The New e i
Thae Limanaionsl Fiond of Saece 4] Leber Mot
E0-rusie] s T Koo SOCHy, e B MrbSRalng 10k
ok evaiving whar srvimanents of Ll s
OGRS TN TR MRS, SISO,
timry

i Poi




HOW THINGS
DON'T WORK

The D reamspace of
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How Things Don’t Work — The Dreamspace of Victor Papanek Featuring rich and previously unexplored materials from the Victor Papanek
Sheila C. Johnson Design Center at Parsons The New School for Design archive in dialogue with the work of emerging designers from Vienna, London,
Exhibition Design, Graphics, Identity, and Signage and New York City, this exhibition challenges Victor Papanek’s legacy of socially
2014 committed design by bringing itinto conversation with contemporary work by a

new generation of speculative and critical designers.
Curated by Alison Clarke, Jamer Hunt, and Fiona Raby.
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Style.Tech

Story

Programmatic Store Graphics and Signage
2014

Playing matchmaker between high-tech makers and a culture committed to
living a connected life, Chelsearetailer STORY presents Style.Tech —a shopping
experience exploring the integration of technology, fashion and product design.
STORY partnered with Intel to curate a shopping love letter to the high-tech
maker-movement, filling the 2,000 square foot space with devices catering to
men, women, babies, and even dogs.



Metropolis Design Guide 2013
Metropolis Magazine
Publication Design
2013

beyond NYC Design Wee

gazine, the publication features

ions in New York City during and
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PICKS
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Offense and Dissent This exhibition explores the ways in which offense and dissent were expressed
Sheila C. Johnson Design Center at Parsons The New School for Design through three art- and design-related incidents in the history of The New School.
Exhibition Design, Identity, and Signage In addition, current New School faculty, staff, and students add their responses
2014 to the provocations and pleasures of their present university environment.

Curated by Julia Foulkes, Mark Larrimore, and Radhika Subramaniam.
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Offense and Dissent
Exhibition Design and Identity
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Through works in video, photography, installation, sound and performance,
Cross Strait Relations explores the geographic and cultural pluralism of Chinese
identity. The exhibition features work by Chen Chieh-jen, Heman Chong, Cao Fei,

Lee Kit, Michael Lin, Charwei Tsai, Hong-kai Wang, Ming Wong, Jun Yang, and
Hu Yun. Curator: Arthur Ou

Cross Strait Relations

Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, and Signage

2013



Cross Strait Relations
Installation shot and exhibition graphics




Cross Strait Relations
Installation shot and exhibition graphics




Cross Strait Relations
Publication
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Cross Strait Relations
Exhibition graphics, installation, and labels
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ARUP New York Environmental Graphics Environmental graphics for ARUP Engineer’s new office space in
ARUP (as a subconsultant to WxY Architecture) lower Manhattan. The comprehensive signage package consisted of
Environmental Graphics, Wayfinding, and Signage distraction markers, floor directories, room naming and numbering,
2012 and wayfinding.




= ARUP New York Environmental Graphics
Environmental Graphics




Distraction Marker Elevation Summary
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ARUP New York Environmental Graphics
Distraction Marker Elevations Summary
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ARUP New York Environmental Graphics
Directories, wayfinding, and room naming.

1 311-315
< 310-101
316-346 —

ADA Toilet



New York City Opera

Designed at 2x4

Institutional Graphic Identity, Website, Print and Digital Collateral, and
Environmental Graphics

2009

Redesign of New York City Opera’s identity, which included
commissioning a custom typefce and initializing collaborations
with contemporary photographers. Role: Art Director and Lead
Designer. Partner-in-Charge: Susan Sellers.



NEW YORKCITY - NEW YORK CITY
OPERA WOLFGANG AMADEUS MO; OPERA

212.496.0600

212.496.0600 " &~ T &~
. P A NYCULTURE American NYCULTURE
NYCOPERA.COM At B (o NYCOPERA.COM AA S Rl (o
New York City Opera

Posters



| jBOUT THE IMAGES

NEW YORK CiT
OPERA © \

OPENING NIGHT WEISGALL MOZART

CHABRIER PUCCINI HANDEL

PARTENOPE

REDISCOVER NEW YORK CITY OPERA
NYCOPERA.COM

FrOTD OMENTS AT NYCDPERL LM 'CRENTE

New York City Opera
Banner, Season Program, and Institutional Papers
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Toledo Museu

Toledo Museum of Art Glass Pavilion
Designed at 2x4

Comprehensive Wayfinding System
2006

Signage, wayfinding, and environmental graphics for SANAA’s first
North American building. In collaboration with Paratus Group.
Role: Designer. Partner-in-Charge: Michael Rock.
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Toledo Museum of Art Glass Pavilion
Wayfinding and Signage Examples




lllinois Institute of Technology, McCormick Tribute Campus Center Various signage installations, in collaboration with OMA, Studio
Designed at 2x4 Gang Architects and Petra Blaisse / Inside-Outside. Role: Art
Signage Installations Director and Lead Designer. Partner-in-Charge: Michael Rock.
2007-2009
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Margot and Bill Winspear Opera House Comprehensive signage and wayfinding
Designed at 2x4 for Foster and Partners’ Dallas opera house.
Comprehensive Wayfinding System Role: Designer. Partner-in-Charge: Michael Rock.
2007
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Masterpieces of Everyday New York Masterpieces of Everyday New York features 62 objects selected

Sheila C. Johnson Design Center at Parsons The New School for Design by faculty from all schools at The New School. The exhibition instantiates
Exhibition Design, Identity, and Signage Parsons’ new undergraduate curriculum, including one of its core

With Jiwon Lee courses, Objects as History: From Prehistory to Industrialization.

2013 Curators: Radhika Subramaniam and Margot Bouman



Masterpieces of Everyday New York
NYC Map supergraphi "‘=Aoo|_ao
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Water Towers

Masterpieces of Everyday New York
NYC Map supergraphics, exhibition design, and labels
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Art, Environment, Action!

Sheila C. Johnson Design Center at Parsons The New School for Design

Exhibition Design, Identity, Signage, and Publication
With Jiwon Lee

2012

Art, Environment, Action!is a creative teaching lab that brings together
artists who work at the intersections of art, pedagogy, and ecology.
Visitors engage the exhibition via workshops, off-site explorations, dia-
logue, and interactive exchanges, encouraging active participation

as makers and thinkers. Curator: Radhika Subramanian.



Art, Environment, Action!
Exhibition Identity System
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- Exhibition Design and Signage
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Art, Environment, Action!
Exhibition Design and Activation




Cartoon Polymaths

Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication

2011

Cartoon Polymaths showcases the broad range of several influential art-
ists, including Saul Steinberg, Richard McGuire, and Paper Rad.
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Cartoon Polymaths
Publication and Exhibition Design
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U-N-F-O-L-D: A Cultural Response to Climate Change U-N-F-O-L-Dis an exhibition of work by twenty-five artists who
Sheila C. Johnson Design Center at Parsons The New School for Design participated in two Cape Farewell expeditions to the High Arctic
Exhibition Design, Identity, Signage, and Publication region, where they witnessed firsthand the effects of climate
With Jiwon Lee change. The diverse responses of these artists explore the

2011 physical, emotional, and political dimensions of climate change.
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U-N-F-O-L-D
Exhibition Design
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Where Do We Migrate To?

Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication

2012

Where Do We Migrate To? explores contemporary issues of migration as
well as experiences of displacement and exile. The exhibition features the
work of nineteen internationally recognized artists and collectives, and
was curated by Niels van Tomme.
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Where Do We Migrate To?

Exhibition Publication Takeaway




Where Do We Migrate To?
Exhibition Design and Signage
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LIVING GARROT PUBLIG
GONGRETE GITY PROGRAMS

Living Concrete / Carrot City Living Concrete/Carrot City is an exhibition of creative and research
Sheila C. Johnson Design Center at Parsons The New School for Design projects that demonstrate the possibilities of urban agriculture.
Exhibition Design, Identity, Signage, and Publication The exhibition served as a space not only for exhibiting objects

With Jiwon Lee related to urban agriculture, but also as a space for dialogue and

2010 interaction.
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Living Concrete / Carrot City
Exhibition Design and Signage



CONTEMPORARY
INNOVATION

Design USA

Cooper-Hewitt National Design Museum

Exhibition Design, Identity, Signage, and Publication
Designed at 2x4

2009

CONTEMPORARY
INNOVATION

Design USA was a multi-platform and interactive exhibition that celebrated
10 years of the Cooper-Hewitt’s National Design Awards program. The
projectintegrated graphic identity and wayfinding, architectural design, and
interactionin aninnovative and groundbreaking way. Partner-in-Charge:
Georgie Stout. Role: Art Director and Designer.
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Tiffany&Co. Dynamic and self-generating animations for use in a bridge
Designed at 2x4 line of Tiffany&Co. stores. Role: Art Director and Lead Designer.
Dynamic Digital Retail Displays

Partner-in-Charge: Michael Rock. Technologist: Potion.
2009



Dynamic Digital Retail Displays

Tiffany&Co.



International Contemporary Furniture Fair
Designed at 2x4

Event Identity

2009

Event graphics for the premier design eventin North America.

The bold typography-based system allows for easy multi-platform
use and a color change from year to year.

Partner-in-Charge: Georgie Stout. Role: Art Director and Designer.
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The Harlem Edge

American Institute of Architects New York / Center for Architecture
Exhibition Design, Identity, Signage, and Publication

2012

The Harlem Edge design ideas competition explored the redevelopment
ofthe decommissioned Department of Sanitation marine transfer station.
The site offered the opportunity to engage the local West Harlem com-
munity with the waterfront, and echoes recent efforts by New York City to
reclaim the waterfront for a variety of publicly beneficial uses.
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The Harlem Edge
Exhibition Design and Graphics
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ANNUAL
DESIGN
REVIEW

2010

1.D. Annual Design Review An exhibition that showcased the I.D. Annual Design Review’s 2010
F+W Media/ AIGA winners, the last competition exhibition before the demise of the
Exhibition Design, Identity, Signage, and Publication print magazine.

With Jiwon Lee
2010
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1.D. Annual Design Review
Exhibition Design, Identity, Signage, and Publication




Thank you.

For questions and inquiries, please contact
m@ manuelmiranda.info / 203.668.6917



